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The details of the Freshhh Competition are provided below for information. Whereas Posters are attached with this email. You are 
requested to get the print outs to display them on the notice boards, distinctive places of university premises, university social media 
accounts (facebook, twitter, etc) and forwarding the same to student email addresses to generate maximum awareness for the students 
and encouraging them to not only participate but give their best to come out as a winner and make the University as well as the country 
proud. 
 
The first LinkedIn post can be seen here: 
 
Freshhh_LinkedIn <https://www.linkedin.com/feed/update/urn:li:activity:6323772763261722624>. 
 
For Registrations visit:          www.freshhh.net<http://www.freshhh.net> 
 
Key milestones of the Freshhh competition: 
 
[*]    Communication campaign for application: 09 October - 3rd November 2017 
 
[*]   Online competition rounds details here: http://www.freshhh.net/timing 
 
[*]    Live Final: end of January 2018 (exact date will be clarified soon) 
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Notice Boards:  
                                                                                     

 Applied Physics 
 Industrial Chemistry 
 Management Sciences 
 Computational Finance 
 Computer Information System 

 Development Studies  
 Software Engineering 
 Civil Engineering 
 Chemical Engineering 

  
  

  
                                                                                                                               
                                                                                                                                                                                                                                                                                                                                      


